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Briefing Note 14 May 2004 


Joint Multi-MedIa Consumer Info,rmation Programme on Food and Health 


Just as government is adopting a cross-departmenta~ approach to the complex issue of obesity, so we believe that a partnership approach across the food chain, advertising industry and government could have a substantial impact in changing behaviour. The whole food chain has been united in working with government and agencies in the current round of consultations relating to food and health. The proposed White Paper this summer will be the vehicle for new ideas and approaches. We think this initiative should be one of them and have submitted an outline proposal from the food chain and advertising industri'es to the Prime Minister, copied simultaneously to other relevant Ministers and officials. 


The proposal 


A government led but joint multi·media consumer information programme, based on conslstent food and health messages agreed between government and other partners. 


Between us the companies in the food chain probably connect in a pretty direct manner with just about every single person in the country. We can take and amplify government information to a degree never before achieved. 


The "Thinkr' campaign might serve as a useful model 


Details wfEI have to be worked out in discussion with Government but for example consumers buy hundreds of milfions of food products and services every day - if even a fraction of these carried health and lifestyle messages or even signposted where consumers could get informatlon - it wauld be a gigantic step change in the level of communication 


The food chain could contribute enormousty to the promotion of the CMO's Ten Tips for Better Health messages via the vast range of its communications, such as: . 


product packaging, including labels, on hundreds O'f millions of products daily 


promotional materials such as leaflets etc 


company websites, located via a common gateway site 


menus 


posters 


other new media - interactive TV, telecoms ete 


advertising 


customer care lines 


We do not at this point propose to make this proposal more widely public. Rather we wauld like to discuss with Ministers and officials privately, leaving government space to consider whether and how, for example, the idea might be incorporated into the raft of proposals to' emerge from the White Paper consultation. 
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